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FOOD INSECURITY IN SOUTH AUSTRALIA IS GETTING WORSE
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S MILLION

(1in 5) Australians have experienced
food insecurity in the last
12 months
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47%

Increase in the number of individuals
seeking food relief from charities in the
last 12 months
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COST OF LIVING IS A KEY CAUSE OF FOOD INSECURITY B
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IMMEDIATE
CAUSES
OF FOOD
INSECURITY

The cost of living is a key cause
of food insecurity in Australia,

especially for those living on a ﬁ
low income

49%
Unexpected bill or expense

42%
Living on a low income or
_

34%
Had to pay rent / mortgage
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WHAT FOOD INSECURITY LOOKS LIKE IN THE HOME EoRR



AT LEAST

ONCE A WEEK,
FOOD

INSECURE
AUSTRALIANS
FACE THE
FOLLOWING...

0%

Cut down on the size of their meals
to make the food go further

39%
Skip a meal

HRS 30%

Go a whole day without eating
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WOMEN
ARE

90%

more likely than men to have
experienced food insecurity in
the last 12 months.
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27%

18%
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IN THEIR LIFETIME, WOMEN STRUGGLING WITH FOOD
INSECURITY ARE MORE LIKELY TO HAVE EXPERIENCED:

@ Raising children on their Domestic violence Financial abuse (partner

'* own for an extended (incl. physical, emotional, controlling or restricting
period of time X f/ sexual verbal) access to finances)

O foY 53%  women JENeY 3o
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women

MORE THAN HALF

of food insecure women have experienced domestic violence and single parenting.
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FOOD INSECURITY IS TAKING A TOLL ON PHYSICAL AND MENTAL HEALTH



FOOD INSECURE
AUSTRALIANS ARE

S TIMES

MORE LIKELY TO
EXPERIENCE

PSYCHOLOGICAL
DISTRESS THAN THE
AVERAGE AUSTRALIAN
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THE GOOD NEWS... B
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135,000 8.931 3.26
MEALS PER DAY MILLION KG / YEAR

ls A“STRALlA!s SOUTH Ali/ISCT)rI{\IATL AAAAAAAA

LARGEST

HUNGER RELIEF
ORGANISATION

500+

SCHOOLS PROGRAMS



WE WORK PADDOCK TO PLATE, ACROSS THE
WHOLE OF FOOD AND GROCERY INDUSTRY

‘SURPRISE CHAIN

p ) 1/
oY - i - Lhpilk

f —

Farmers and growers Manufacturers

1- B

Retailers / Wholesalers Product distributed
to people In need

AND ALSO MANUFACTURE KEY STAPLE PRODUCTS
THROUGH OUR COLLABORATIVE SUPPLY PROGRAM
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Mount Gambier

Whyalla

Edwardstown 2,500 SQUARE METRES




DISTRIBUTION METHODS

FOOD HUBS

Edwardstown
Bowden
Elizabeth
Mount Gambier
 Christies Beach
Whyalla
Murray Bridge

12 Food Hubs by

2022
{5288}




FOOD HUBS PROVIDE OUTSTANDING VALUE

$20 SPENT AT THE FOOD HUB =

$120 RETAIL
FOOD

* Fruit, vegetables and bread all free of charge e T N <, U7 e ’A“">

"~HTING
IGER IN
TRALIAF
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SUPPORTING OUR BUSHFIRE ZONES FOOD

Foodbank SA is the official SA Government supplier at times of disaster and continues to support bushfire victims



FRUIT & VEGETABLES

* Unique partnership at
SAPML

e Direct Donations from
growers

* Over 1 million kg of local
fruit & vegetables

« FREE to all in need




MAJOR FOOD DONORS
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COVID-19 IMPACT

78% INCREASE IN DEMAND IN FIRST 2 MONTHS,
BUT...

Out of adversity came opportunities...

° FAMILIES ISOLATED = HOME DELIVERY SERVICE

* SURPLUS VEGETABLES = CUSTOM MANUFACTURED
FOOD PRODUCTS
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Foop) TOMATO SUGO 4808

BANK 12:46
— 0018 20169

WHERAL" BEST BEFORE: 17 JUN 21

:‘ Store in cool, dry place below 30°C. Massage bag betore
opening. Once opened, consume immediately

Ingredients: Passata (80%) [tomato, citric acid), mirepot

lonion, carrot, celery, vegetable oil], canola oil, garlic oni"

5alt, sugai, heibs and spices, acein avn

Nutritional Intormation

Serangs per package 4

Sewna Swze. 1200

Average Quanity | per Seving | par 1000
Eveigy CERC] 342

377A CROSS ROAD EDWARDSTOWN 5A 5037
146188351 1136 | WwWW.FOODBANKSA ORS




Food Education Program

L

Aboriginal and Toreg Strait |
Guide to Eating = "s!?nder A
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I _~ VIDEOS NOW AVAILABLE ON YOUTUBE



TOP 10 HUNGER HOT SPOTS IN SA

Regions that have the biggest gaps in meeting demand

Fleurieu — 11,349 extra meals needed each month (1.1% demand met)
Murray Bridge — 9583 (1.7%)

Campbelltown — 15410 (2%)

Barossa — 6594 (7 %)

Loxton, Renmark, Barmera — 7104 (10-27%)

Onkaparinga — 38,926 (Seaford worst off)

Playford - 32,921 (Craigmore and Smithfield)

Port Adelaide Enfield — 28358 (Port Adelaide)

Salisbury — 25450

Charles Sturt — 18846
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FOODBANK SA MAJOR SUPPORTERS

"SOUTH

AUSTRALIAN
PRODUCE

MARKET
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FOODBANK VALUE

Potential Cost to SA Government without Foodbank

Service or outcome currently provided by Foodbank

SA share of food donated by major food companies around Australia to the national
Foodbank network

Fresh fruit & vegetables donated from SA Farmers, Wholesalers and Distributors

Free or discounted transport to major regional centres

Foodbank’s volunteer workforce (equivalent paid staff)

Food rescue operations to reduce need for landfill

In kind donations of services (eg IT, audit, facilities)

ESTIMATED VALUE

Financial Impact that would be borne by the SA
Government or Community (known or implied)

$5million pa

$10million pa

$1 million pa

$2.3 million pa

1.5 million kgs pa

$2 million

> $22 MILLION PA
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GOALS TO END HUNGER

THATS ANOTHER  S$80(0  For FooDBANK
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WE NEED your
help:

Raise money
Food Drives

Share the message to your family
and friends



THANK YOU

FOR JOINING US IN THE FIGHT TO END HUNGER

@FoodbankSouthAustralia

@Foodbank SA

@FoodbankSouthAustralia

@FoodbankSouthAustralia

GREG PATTINSON

Chief Executive Officer
Foodbank South Australia
gregp@foodbanksa.org.au

www.foodbank.org.au
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